Wacana UB

by Dian Wijayanti

Submission date: 30-Jun-2020 09:32PM (UTC-0700)
Submission ID: 1352091414

File name: Artikel_Wacana_UB.pdf (1.23M)

Word count: 7345

Character count: 40296



Wacana- Vel. 22, Ne. 4 {2019)

LL1e : TR 1098
E-fE5N  : 2305-1884

The Role of Social Class vs. Income in The Purchase of Consumer Products
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Sorizl com aad incomae ase retased o purchasing bohavlor This rosesrch wileed o quanksstim sursey sith an ex post
Focho aoroach, wihich & ehmed 10 Snd oot ibhe relationship and diference bevwesn sacal dass and Incame wish the
porrhaso of corgumer goods and wedices 0 Bawa Timor. Rewpondants wern classified by wocial classos and mcome
Bl using the lndes of Socia Posilicn [SP]) the responderts then fled oul @ guestionnare on 16 Ao of purchase
grouped inle e tvpes, which are food snd bewstapes, chihing. toratle geods, inwestment wrdoes, and athee
producss: The diia prakins was conducted with the dv-square technique. Aralysls resslts showed $hat seciol cloas
linked withi the purchaze of 17 (bemns, while Income heval conredabas with 3l Rems of products and wervices that aneased.
Sodial o @ mecs linked 12 milk, Tigd Food, owned ard e price of parsomil and Fogdahal alectrans scugmenl, ind
thia tyoe of mwestmants and finances. Meanwhile, incoma & more ssfated 12 meas, so% donk, cothia g, troe and proe of

th wftifaed aeica,
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INTRODUCTION®

Conmumes decsion making s affected by
many tactoes. Social dass and Income are twe of
many  extamal lacors that affect  corsumen
decigon making of purchases, Baoth faciors are
aften wied together and separated in the cantex
of consumer purchasing behavior which can
affect the consumer's behaviors under different
condiions Seclal flass ard Wobime ane alten
commpansd by resesrches, such ag [1] snd [I] n
pacticulsr mexkgerane prce of praduct, Income =
maore dominant compared to soclal class in
afforting consumer daclsan In the convenienoa;
gl Class itsell js more dominaat related 10
comlart of practicsl goods. IR enothes research,
|3] sndicated that wodal diss can better serye as
a bags for market segmentation of durable goods
compared 1o consumer Incama. Research resubts
EncRCared 1hat socil (s has greanar dominant
compansd to ncors n food and man-aloohobs
beverages  groduct Income Ras o greatar
asdvaniage than soclal cliss for cases of prmary
agupmeni, soft denks, and alobalic drnic
S0l class s also o3 detgpmineant factor o
shopping and watching televahon [4] looked

Comeyprrcanoe aderem:
e TriwgaTER:
Emal  : aeda brieeatidhv dving. ac id
Feddriss ; Marogavert Fudy Prograen Facuby of £ooedgem c
il Busimdsas, LTaaes Lak Ma Clisg

mesens aved social odisss from the effed on the
price and Be styded. Income affscte more the
purchase af espepswe procucts, for wisch
onsumess  must  sepend  and  dnvalve  the
ComsLEmes rasounie such as morsy, while social
tlass is e dominam in aflectmg e purchase
of products that are sssocited with peedtge
look expersive, and sEnify lifesndes of cemamn
tlasses. This result was empowered by [3] that
stitesd  that consumermm  leads people b2
redefine themeshves and thes sociad skabus bn the
rontant of conoumptian and Mestyle. [6] stated
that tha jrcreass in cansumer income will pash
mpenses T lepund, entertamment,  and
Iraweling abroad. Woweess, wilh evsr-increasing
consuamer  puchaze  power, demand  Tor
hoimehald goods, dathing, rars. heakh nosane
and imported food will become higher a5 well,
Sodial ciaas i present gnd afready eatablih,
Social elasses represant the disirbution of
members of socety inte 3 hisrarchy of different
tlasses 5o that the members of each class possass
the relatively =me sTatus, wihile the memibers of
other dasyes possesy sialuses {hal are highes or
krweer [7]. Socmal status B well-defaed socisd
mtegonies of positions which  are  asaally
anranpod in  hierarchy from bow sooiad status ta
hIgh social s1amus [8]. The niemechical positions
er statuses of =gkl clasies are imporant Tor
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mirkelers to comsider for greduct Segmentation
and corsumer behawior.

The mobility and trassformotion of sosial
chanis & assumed dives e econamy, such as
Chind 9] The ircreaseg af melde oais i@
beieved an drive economiy. Many deseloping
caunties and several Southeast Asian coumbreas,
BIE EMPETRACNE an inorease mosocial classes
wipacially middle dam ([10]. indonass has 42%
of the reidents are the middle ciss with a0
annud moomE of 50120 million rupizh {IDR] per
wear |11]. & repert fram [12] ot Global Ecoromy
and Develogment report indcated that at the
and ol 2006, mese than 3.2 bakgn people are
pam of e midde dlass and peadly Bl are
presert in A5,

Socual clazs & used to understand coraumer
hahaviar,  cluding segmentng sirategy,
preferencas, and decson, in general, there are
alreadty miich Niersture that groupng market
SEEMET T Dazed Gy sl dasses [13], 1 1s haid
to wndergand consumer wkhout corsiderng
socigl classes [14. 15]. Cormsumir preferences,
types af experiences, and purchase sefectizng
can be predicted by soCiad Clais ared STatLE,
Futher, it has been stated that the positan and
status in the soclal hierarchy has an impodant
influerce ar almast all aspects of cormsumer
behaviar  [16]0 Al products comumed By
consurers and ithe consumpton behawlors
refect and are raflected by social diasmes

The torcepiuadzation of soclal clssas |5
thmagh  structure  and  proces:  SpRmachas
Yookl closees srel ssdoscanomic stakus e often
used mtgnchangoably. Socal clasges & reflgoiion
of the differentigtion of classes in 3 hderarchical
maniner and the sock-econmmy of a parsan, Jass
structiyre &5 analyied using the S0 0EC0ramic
status such o through insome, ccoupaton, and
education. Mary research sfsc used ather faciors
such as nelghourhocd quality, bome intedor and
axterdr. Buropean maketers usaaly use solal
claises atructure 1hat are baed on eccupstion,
whkich arein line with sducation md Beoeme (171
The processes approach ewplomes more how
irdnidaals develop, Nterpaet, and describe ther
chas identty (18]

Incoma & soclal chass based that masthy used
oy reseamcher. Mary forms of incomse factors
used In soclal class reseanch, 1% used
companscn of spoed class carepories besed on
the greatest proportion of incoimse prestige frem
an ocoupatéon The 'rew-wodd” marketers used
the comcept of socloecormmic statws, by using
pamanent moome a5 the latent measure. while

i0a

Curegean  mmarksies  utfiie the baic o
ocoipatan o the socal stratification schema
[20}

Sowial  clais  divided #nLo many  Cypes,
hissarchy  and charactersbioe & daii The
tlasmca hierarchy has 3 dasses: apper, middis
and kower. |X] differantiabed the scoety inta
fres or fmore classed based on o come,
sducation, seoupation and lile syl 1] the uppan
dasi, dharacterized by the sipe of wealh and
inflesnee in irdiidual of pablic seciety sschars,
high incamaes, aducation, and dtabalty of family
life; 2) the meddle dass, charadenized by
meddlirg  echcation and Income, and  hgh
appFeciation ol haid wodk, echiCation, the reed
bo e monay, end Future glanning, aa well g3
Imvolverent bn community acteitles, and 3] the
brwnr dass. compoeser of manual wirkers and
those with ralathvely fower Incomes whe cannot
save, are more focussd o fulfing Curment neecs
jather than Tuldie #eeds, o are of ey
education, Mosca [In 22] diffecerdiated o twao
bypes, the uling clads snd the class beng fuled,
betwessy the ch and the poor. Warran Jin 23]
divided the three o 2 Classes bises on mined
factors, such as occupatian, mcome, and
sducation, The slx dasses afe wppar-unaper Ciass,
the lomer-upper class, the wpper middie class,
thie lomer middie clasd, the wpper kawer cfass,
and the lowsrdower dess,

Soddal clees and moome AR mETimes
relaied to consimer behawior, Even In indoresa,
T isSEIE cTcudT T Tind empirical resesrch an the
memigemert ard melatonship of sookal clayes
with  congemoton behaslors Tho boss for
determining socisl chasses bn Indoaesa |5 still o
part taken from traditonal wew such as just
Income or oooupation, Om the many resseanch
sl glase take bhe sokondary database, The
datshase of mcome from Siatlsscs ndoress
[Bodion Pusot Stodistik, BPS) ofton serios ac the
reference for social classes

Thewupgh ircame is often waed 9 determirie
the soeisl clasi of a person. [24] eated that
should it imcrease, ircome as o determining
factor that doss not recessarily of almost nevar
mezdts i changes of o lamBy's Solisl Chass.
Aesearch by [25] indcated that socal statis can
be linkad o oocupatean Actusly, sooal classes
may be measured wsing thre: techmiques: the
repitatonal, subjactve, and abjEclive approach,
Tha résprutatsdnal apprdach, kngwn as the Wasner
apoach, mmsames that socid cdasses can be
dotarmned by someone's roputation  among
pedole angund himdfher, The suldedive appraach




The Role of Sacial Class w Income bt The Purchare of Consurper Products [Triveiapoti, ef !}

determine Social claises Fram the ndivideals
themuezlves and the ohjective apgeaach measures
sodal classes based on desmography, free from
irefridaal Dias The objecihe appioady & dswided
inln bwdr types, hased an the vssge of a dingle
actarjitem ndex o multiple  factorsilem
indices, The @ngle item mdex approzch s eften
utdized by markebars, ang ane of the factors of
iredma, oupation, a¢ education.

The pracess of forming sociy cbisses in the
miodem view relates bo the cassfication of
actupaticnal 2nd pasitional strata, = coreladion
to imceme S0, that why socal clisses are often
limked to ngame. The varble of income 5 often
mentiored a5 3 factor of ool dasses, big
separd arlicles have gosstioned incdme o o part
of cccupation and educstion; thiz mesns moame
& acnneapiancs af amupatson and aducation

intoma  and  soclal  classes  are  often
combined and separated in vanous researches,
Hirwyed, | 28] STared That mOst f9se adth cordeler
social chaszes a5 3 warlable, rather tham incame.
Incorme more affects vwalue or price @ spensive
produds, white socal class & moe Gominast in
affecting products that relste 10 prastge, ook
cupensee, ard signify Mestyles of certain clases.
Incpeme has a positve relationship on normal
Eogals, while mierior goods have 8 negative
redationship on income, becaue relatsd b social
status that if inconee increases, the demand of
inferlor gonde will decmease. By corsidarng
imcome  §5 stable, & camnot  actusly be
imarpreted that nodme has an eff=ft on the
demand of gooshs, becsuse there are sl giber
factors that zra no lges mportant, which arg
tastas ardd ather goads [27]

[28] mentioned that corsumer behasior |5
affacted by social class. The nela tonship DeTwsan
sotial clasy and consamgticm i seFoefleaige that
are social class affed; con=umptéon pattems, and
convesely, consumption reflacts a cortain social
status [2%. The research fram  {30]  Indicated
that d@ffesences m apcesl class are related to the
cantumgtian ard welection of all knde of food.
Cansumpbon  has an imparant  meaning  in
expresang social [destny |31] #nd a charscteristic
of certain 200l dasies |32]. Sociol cdazs has ablo
baen prousn io be an mmportant edicator ralated
to canrenisnge products [33],

The relationships and difleresces in prodit
JUnChesing amang hres groiges of soctal classas
and pome reeds 9 be tested, Both soool dass
and Income affed corsumer behavion, bt which
ane determines purchase s 1o ba idantified. This
article. based on 3 research in Proviece of lawa

Torear, 15 @med 1o discover the ling between
praups of sooal dases and ncome in the
purchase: of consumer goods ond - services
Coraurmes fods and services were difTare 1iated
inte 1B purchaie demy grouped mto fue Bypes,
i food and bewverages, clothing, durshle poods
imvestmend semnvicss, ard other produck. The
hypothiesis @ the research = that there are
mil@tsarahips  and dTeences belwean sccial

classis ared moome, and product purchase

MATER AL AND METHOD

The research & & survey resesrch, Based on
this eagpianation, this redearch is conadered 2
tomparatee research, o i compares 1ocal dass
and ircome The population of this ressanch
ordist of 300 rewpondents in the Provnes of
fwa Timw. The wbibeed tochngue of data
tollectian  was  the sureey  technigue by
distributing guestiormalras, T samples wene
collected theough the purposive @mpling, The
criterin  exd  bp debermime jemples  wens
poszessan of astable cooumation and contimous
Income The utired vanshles yang were Soclal
Class (1) and Income (X2 Tran, the wariahies
wre aisdcialed with the puarchase of Consummer
goods and  weedqess  [34], which had  besn
apgropriated to Indonesia people and e,
After this dewelopment and change, groups of
poods and  services a5 IR reseach  Items
apgropiate to the chamctestics of the research
lacatian were sbtained, and the folkawing are the
LB e
1. Food and Beverages

a. Frequency af pardhaze af conaumptian

of gt milk. coft drick and f2it fond

B.  Plage of purchasing mmeat

t. Typeof mikand fast food carsumed
2. Clothirg: average ke arg! placs of Clahing

parthasen
1. Durzsble Goods

1. Typeof tramsportaton utdzod

B Average prace af personal vehigles

e, Chwered household, personsl eledrgns

apoliances, commurecation devices, ard
aspedhically cell phones
4. Yarious Types af Ssrdoss: type ard walue of
awengd inverbtment and Enascinl faciftss
5. Orther: statws and prce af houss ard buddng
aemnErssin

Imcamais the amount of @armngs received by
a family In manthly periods. The varable of
Incomethar 15 mast often used B varisiss stadies
s grads homaehald maney Pgome [35] the sams
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as the stitistocs agency in the U5, that uses
oretax morey income |35, Satistich Indonesia
[37] classifies the poopls into two groups, as
impawariciad people  ard  aon-indposarichad
penphke The BPS gies the cnriept of hade need
approach i measuning  povery.  With  this
approdch, povesty i3 220 A4 an EDnOMc
imablity to futll food and non-food basic needs,
as mmsured by expariies
A ovedearch by [ 18] classiBed consumer mncome
Ak a promy af social cfass into Four levels:
1. Hgherinoome §= Bp. 120 million per p2ar]
2. Ugper middle mcome [Rp. 80520 millkon per
V)
3. Lowed midde income KR 36-60 milon per
year]

Tae ) ik of Fociel Porion_
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Upso 10000 =M

Upis 13060 =84
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» DEON] KN

4. Lawerincome i< Bp. 26 milan peryear]

Tha research weed the irdex of Sooal
Posglon [GF] as the basis for socisl class
prauping. The ISP approach is are of 1w
mwlliple-ftem  mdex  approackes  that  LitSre
seweral mems in determinng sooial clas. The
dassificatsan of social dasd in this research uies
the Ehres groains, Lé. upper sooial Slass, middie
wocial dass, end lower social claik, using tha
Index of Secial Position 15P], The 18P walue it e
torrkired ndex al family occupation, aducation,
and ifnoome: the BP walue detarmines the social
class pesition. Table 2 esplains the classfcation
of social class based onthe tore! 15F vakie,

P eriee = (ocoepation weaght © 4] + faguceion
waipht w 3f+ fncorme walght = 3]

Desmipbion

._-.....u.-.u-q--\.."-EE

L T %
-

g

[ Y quﬁi
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Table 2 5ocil Class Growping with 5P

Ko ‘:D.dllm.l Ln:-l Il:l' .Uﬂl:ll'
1 High Sodsl Tais z-37
2 Midie focial Cliss 28~ 0
1 Lo Szac i by 11 - 100

Searca: (80

Meat, the dals were analbyeed by 1]
dewrptive piessntation of reipondent data; 21
clmaifation of respondent social dlass by the 15P
farmula, wsing the basis of the ropah with the
|zt i ndmrem wage value, a5 the bosis for the
calouiztions of MERIC B Cullng used thelr foresgn
currensy: ared 3] testing the relstionskip of social
chimis prouping amel  income  with  produc
puichading. The relatiomship of sodd dass and

income with product purchas was brted usng
the Chi Squiare irfi e

REFULT AND DISCLISSIN

Tha data in this research b besan tedsed for
valdity usng the Spearman cordefatsen amakss
and Tor rekabifty wiirg Cronbacks Alphe The
data wied in the research met the statistical
requinaments for futhor analysis using the chi
squine test.
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-] InScatoi Perzertage {4
o|

7 Farres od

B Renliis L1

] Frowl ey Frofmsiorsls |Lassur) Porier, per derer, Ok desur, sie. =

i [ithen B |

Tabde 3 shows the descripove data of
respordents. Using the fonmols lor sodal class
cakulstion  from (41 socal clastes ol
resgardents n e research were clasifisd mito
the thee cimses e high socal class, middle

Fabie &, The Clem ficstion of Remonzentbased on 157

sacml ciass, and low sooial clazs, using the Index
of Socied Position JI3F). From the descrptive data
of respondents thes wees the socia dlassFcation
in the Table 4:

Ko Sadal Cazs Lavel 157 Vb
1 Hgrioos UamaF L0 -27 L%
T Misde Sodal Das I5F 35 - 60 3.Ea
3 low o Clems 57 61— 100 B7.2%

The next ptage of papbydis = the Table 5 wos
L g Ehe reltsonship of socal class ard incame

Falle 5 Socinl Clyys o ircame R Sgpare i plye

with tha purchese of producs wnd sorsces, g
the Chi Square &' et

L) Cadugrey Tmar i Yig Imrema Ty Gifferwreca
Tl
Foesd and Bessrages
1 Friscuecy of purchaing mast AN TERT™ ilm A0 50 g (1%~}
3 Hacs of curchaning meal 1A fig 1aRiE gt dimm|
1 Eregwercy nof mik corsumiphion 11s5Leee fig 1l0mE2 | R ]
& Fyprof milk cocaumad 1.raEe+ Sig 1AT1IEY Syt 23,000
£ Fromqusdey of soft orisk consumgdan 141 HoT 15.33F Syt (LL.335)
i
I Erpoumeey ol fani focd corauspsion Bl A iig (W14 Sig*d 15.a4%
T Typeod fass lood Oansumess 1.TESEI™ H' 340151 gt a1
Dicahiog
i Aversge prics of clathing pochamd pec pece 1ni4La%= Sig 1 Sl g {5 5|
& Mao of gurchesing dothing 21 BDIE2™ Sig 19RTED g {16.600]
harahle Gosads
11 fypeof rapaporiatinn palined EE L fig 21aT0 Lig*d (o A8 v ii]
1! Averge price of sersonal vebides 2 9TTE2** Sig 1037 - R (EBD)|
11 Dewreed howme=hold eleciroric appurges LIEMEL™ g 1M gt S
11 Desre=d peesoan sl S ic ool s A 512" fig LAY g ELRE il
14 svaerge price of personal elecirmics J.TEEE1™ Sig 2900ET T B.BOD
R ment
1y Iypeof ganed insence PEFF- SiE LA L L] N LL.¥E3
18 Fypeof omned imwerens ARG LT A anRiE Sy 18100
rlorrimg and BuBldings
17 [ewnershio of sousng and ctherawliings LI i 14370} Sg il ]
18 Frice of bousog and other buildgs s BT LR g 1H10E LR 55,950

Mot * ind ot signilicmni inooonidence ictervel ol 29%.
fpat, Table 6 indicates that dffarencs in the
consumption of food and bevenge, cothing
durable pogds, myestment, and houskeg and
bulelirgs smgng theee dasses ol yoclsl class and
_Fable §, DiFferences of Oni Sguam Yahwes of Soci | Clas aed ncome

income. Reseanch mesults for each item of goods
and senices in this resezrch are explaingd
morg  detalls In the  foliwying  seciions

L] CHEprg Htiererce Exglaration
Fged and Beverapss
1 Erppapay of purchasng et 1397 e o e Bl denemises
. Haca af pu AN et [Fle 1] wena e meoe o ol y dedermines
_ 3 Fewiseay afmill e mptie S Sncil rlais mare el Satamings

31d
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& Toppee o iy Bl D05 el 23,500 o bl hass mnine | Bk d @ o kg
5 Froguency of soft drink consumprion £15.3371 I ool malfi Elaly ditorminis
B Fregquoncy of Fap dopd csesuma tion 15845 Sociallass mon | Bk datermiess
_ P Tppsrod fans focd consumid 25400 sochlclsy mond kel ddeimiees
Clothing T :
B AW e price of Colbey g Pce 0 per s (5. 500) WO FaliE By diermine
8 Hace o gurchming clthicg {1 50| e mare bioedy dedermine
Duwrshin Sooda
L0 Typemicd tr s peor b oot diped {13 8| s mare biosly defermine
11 hwerage price of personal sehides {50 raoeves Fali € Blsy determing
12 Dened houssnpid ekecironic appiances 5 500 Socklclass mom ek getEmines
13 Cwned porioral o s apekanoeg B0 300 Soialcligs mong ik detomieos
1A Avirags piice ol persosal ekl asc B2 B Bl class g |y delenmineg
Isum et in
1%  Typrod owred insest meed and firanoal fecinss 11 5% Socialclany mome L deiermices
L6 Walue of awnid i i wd finaecin 15,100 Socialclags riang | Rk datorm s

H‘\;G;_ln.l ll‘d-lr‘;
17 Denarg of kousking and other alcings

b 1] Aoc il class more kel determines

" 1N Price ol homingand nther Euidinge

i mnn sccilzlane mnme kel dstnrmina

Mobe: Wakie in parercheses indicaiey that the Chi Spesre of oome i grester theesooal chis

This resaarch has the aim of finding aut the
relatanship betwesn groupings of social dass
and ncome with he purchaso of products of
confamer goads and serviced. The study on social
class and ircome has the irtent of determining
thio rale of snclal class verous Income In relation
o the purchase of prodEcts and seniies,

The reaeprch resulks as displayed in Table &
incacabe the relatiorshio between social cfass and
incomie ard the purchase of food and beverages,
clothing, durable goods, investment, ard housing
and Dudchngs. Ressarch results indicatsd that
there B p relabarehip bebween the socal cass of
condumeers snd 1he por chads of most products, In
adddicn, the results indicated that in gereral
thore Is a difference m the consumption of food
and  Deverages,  oiaihing.  dwrabie  go0ds,
inpeskmient, snd baudng e buildngs smong
tarep wocial clasess. The andy iters that wad not
signifcamt was the frequency of soft drink
consamption; i ather wards, thare E no
relatanship  berween soLiad Cass oand e
Frequensy ol =0 drink consumplsan and here o
no difference o the Treguency of soft dhink
consumgtian among thres spcal chames.

Food and Beverages

Income 5 move kel determines  the
frequency and plare of purchassng meat prodoct.
Howwewer, along with The Increase @ noome. he
place ol purchéming meat B shilting to modern
markets. People who possedd grestes income ang
abie to buy and access high-guality products,
such as meat. According to [42], 1he abalty of
purchase products depend on the financial abscy

rachaar than tastes and sodal class [23] irdicated
that there is a relatianship betaeen income and
consumption Including meeat. i this shuatson, tha
rekat somsfin s Hrser, which mears that as niooire
intrezses,  there will be  the  incressing
ronsumptlon. of maat The place whiera meat e
purchased strorgly aftecred by the price and
guadity of the meat, Upper socal clazs Bhe 1o bay
reat in the modem wpermarketfaares because
I5 the meat is properly wrapped and stored at
mecfic termperatures to malntain freshrase This
result |5 cantirmsed by [449)] who mkcates that tha
place where meat is purdiimed B sl related b
the purchasing pawer, which is bsen from ther
Incame.

According 1o [45], income and education
kel gileds the consum@tan of the typses of
privdhicty; wikh higher incGmes angd edasalion,
more welective i chooling prodocks, as this
tontenm the maintaining of their quaity of e,
Thia praducts thay sebeclively parchase accarding
g ke drcomess Enchude mest. Baxsed on ks
viudy, il can be sesn thal people who possess
higher incoemes are mose selectve than thinie
WD PSS | DWeT Bncom s,

The cormumption of mik and Fast food relate
masch 1o social ciass than income, This s affemed
by [36]. who indicated that & high social class has
a ralationship with education or Erowladge
reganding the Dbenetits of m:, therely atfatting
the Freguency of melk corsumplion %0 esach
person. [47] ako agread in that for pecple who
pozsess higher incomes, corsuming madk 15 nat
wamathing extraordinary, as they aksays shap for
procerss weekly oF moninly, and one of the
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grodudts they purchase is milk, as ore of ther
needs. In the fast food onsumgtsan, 2 higher
soclal class has the fendency to consume fast
lood imenis alflen. Ths agreas with the views ol
| 48], who explained i5at the wcil dlass relates
to the prestige and festyie possesied.. Fast food
and s restaurant are often asociated with
middie ug class life styles. Poeople wha possess a
high wocial clasy and high Blekyles considar tha
comsumgtion of fist kbod as a Foem of
actualisation of their Hestples, The social dass of
8 perian has o direct relationship with prestige
and Eestyie. Someone who possesses a higher
status  will oot for  restaurants  sech &S
imarmatkanal chain's reslarants comparnsd [0
eoinglal food inlower-closs eatiurants

The consamiptan of soft drnks relates to
coasEEr incoma and ot relaten to saciad class,
and Income kas a greater refstlonsbip comparad
to socal class, This mdicates that zochl dass
Coatams Tormalihe eRmants composed  of
imcomie,  education, ard  pocupaton. Since
camcumer have Enowledge about =of donk, the
aducalion suffceently contributes 1o a pesson not
consureng S0 dvnis, Social Claws has a lower
redation ship compared to incame, bemuse a bigh
income  does ot recessariy  endicaie  high
education and krdwledge, pasticularly i relitios
tor the selection of Food and drnk. [49] ndicated
that kniomledge relates to consame softdrink.
Lewed of kanwledae has a relatomhip with social
class; @ higher spodsd class also means a higher
kredwilecige about S0t drings.,

Clothieg

Incoma hawe A close relatanshgp walth the
prce and plece of purchasng clothing, With
ngEher income, the Megeency af  purchasng
clathirg olse wcredses ard tond to select ploces
to puschase dlothing that are comfortable and
modam. Clothing that & mone coponsue will
ceraity ssoclated to betfer gualley. This nok
aprees with [S0] that spcul dess has 8 postive
influence om the dedsion and upoer sodal dass
sedect mare  expensive  ard - beter  quality
ciathirgs more than thase of the kwer social
s do. Daffesent chothing stove adll display
differant products with dffersnt quaitses. Store
chalces show the consumer status, Far esample,
speciaty boutkques will be Meed by uppar class or
ircome Decaise of cuality of prodect, lemimad
prodiad or prostipe. Tha not agrees wih [22],
who esxplaired that socal class  Influence
saisfaction of selecting chothing places and

quility,
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Durablke Goods

ircome more Mkely determines tyoe and
weerage price of personal transportation wehick=s,
while secial dlass delenmines the Ipge and price
of bousehald and perwonal sledts oaic appliarces.
Howeser, consumest  income  mare  |kely
determimes.  troceporiation  that s more
corrfariabie and a higher overage wehice poice.
Thin 2d in lirme with the reseacch by |52] that
indicated that yehicle does mat selate to social
slabus; rather, it is about practical purchase, [53]
mplained thsl peaple who postes  gresber
Income would certalndy possess high mability as
wall The maobility is wary much detamined by
the type of yehick that he person has greatar
incomie will desire fast and comfartable wehides
High ircome clizs also Me  |lasonioos  ard
Erperslhe  Decauss  asseting ﬂ'ﬂh“ﬂI. such
vahickas alse possess greater sspects of comfort
and segarity. [59] aaplaned that upper eocnomic
levels whig possess Indgnies gresled than e
worage nailonal sarnengs in developes counbnes
hawe the tendency to buy sxpensse wehices and
up date s revw released.

Lo class mave Cose relabonihips with
owrership of Rowsehold and personal electronic
squpment. This means that at hgher social oiass,
the peroral eeciomd egeEpmeant 33 grealer m
price that that a1 lower sacial das, Ths =
differerd result with [55] who explalred that
wilectenn, wardation, and  completeness o
aleciromc equipment s very much afecied by
the income boyd gf & person,

[538] rwlcsi=sl thai the owoership ol
paronzl gloctronic oquipment & @ strateglc
mattes, ot this does nat mean that all people
are required fo possess them becase of the
torstrants of prase and eEquirement i thair
waek, F their Be of work requees adequate
elettrorc sguipmend, i can then ke scertained
that tha person must pessess the egulpment to
suppnrt he or her work A simpls Hfestyls
encouripes  coreumption of decorapsing and
slpttrore squpment that makes Aowework
easer [57].

Tha price of personal ekctonic equipment &5
wiary  mwech  afTested by 2ocial doss. Thas

rabip of eepershs coll phorss & caused by
the popularity or prestige as an everyday 1ocl of
coremunecation, This |5 in line with the findings of
58] that hegh soca 8355 can purchase g
exparagive el phone g haye the tondency to
posse sy mane than one cell phane.
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Investrent

Scoial class hawe a dose relationship svth the
types and waue of owned investments and
irmarance. Highsr sacial dass wsualy hai higher
aducalion and ceoupation, a peson iz able o
purchates warigus farms of mvestment This i not
in ine with [55] that mdicated a longer period af
irwestment wil resull mogreater incasse and also
fessuire greatef value or monag,

The wplue of cened invesiments depends on
the socal dass of the person. & resesrchk by J80]
irdicated thal the prapartian of money that
saved by meddle dlass of consumers is greater
tharn lpwer dass In case of Incdonesia, maddle
chas consamers Tend 10 Shift froey punctases of
emental products te supplementasy  produdts
such as savings o investment 611

Housing

Socal cliss are nighly related o The
Gereerined ard pace of Pusihg The ownedship
and price of houpehudding will show a status of
social clask Thus peophe nesd brge amount of
money to be amang those who own more than
ong houwse of bulldeng, Housing and Duskkng
awnership statuses are refiedtion of economic
cians segments Hatadian, in 621, The people
muat axperml bgh coslys om orcder 1o incresse
status, This s not i Ecomjarce with the resalts
of res=arch by [63], l= the kel of icome
stramghy affects the salertoonn of placacto e

CONCILISION

The am of ths researth 5 to test the
refaticnshig of soclal class and Wcome with the
purch e of conaumier gocds ane aerivcad m lavwa
Tirmur, These are the conclussans of this research;
5. Socal dass bes relationship with the parchase

of goads and serveces & seen o the 12 and
Incamse  has eclationshdp with 7 research
CoEmgon ens,

b. Socal clezs v releted 1o (ke bepa amd
Frequency of purchase of milk and fasticod,
Misamwdhile ncome & orehted to type and
plate of parchasirg meat and  frequency of
purchasing soft drmk.

T Incpmse fas & relatsgnship wWiih the pearchase
ol deiling, whersn mmme debemimms the
prieo of ard placs 1o purchacs dlothing

d. Income have a posive relationship with the
puchase of durable poods a: the type and
prica of TRregort wehikles, Socal cles mare
likety determires. owned  and  price ol

hauwheld

aquigemernt

o Socil dass more likely detenmines the type of
dwanad inslrance ard inuBeERlTISNLE.

I Saciil dées mare Fely detarmines the
wwneridip and price of howsng,

g moome has a  pesibve and  Sgrahcent
selanamnig with the purchase of Al items of
carvuimet goods ard sarvices, This msenms az
income increases, the bevel of consumgtion =
Biggher or much bettar in guabty.

h. Theme ga differerices in the medstonship of
sockal chiss and fnoome with the purchase of
oonEmer aoacs ard serdices, Socnl class &
mepda Bakiad tomilk, Fass Toogd, awnaid and 1he
price ol persangl end household electrinis
egugment, ard the fype of meestments ard
inaaces. Meanwhile, income B mere related
o meat, soft drink, chathing teps and price of
whiged wehicle,

Thes meseadn fusl gaamined e desyiplive
differerces of the non parasmsetrc resits of the
relatsarehips. & recommendation fer  harther
researchers is to examinge the differences amang
fActors toward mems of purchase Sl tanaossly
using parametic iest. This research was also
el to five  kinds or items of pumhased
praducts. Further ressarchers Gan add other
products thar ones researched here, sach oas
relgied to product based on lifestyle, tvpe of
Imunlveant, amd Rigurioas product, The mpst
ressarch alse can compare the corsurer chpce
pase o0 obher Dased of ool glas: such as
nefgbaoarhiiod area, ccupstion, and famly e
ke

ardd jpersonal electronic
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