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ABSTRACT. The purpose of this Sty IS 0 analyme the inluenoe of the destination image, ameanities, and
prices an the satisfachon of visitors to Jatim Fark 1 Bt The pagulation of this stody veas vsiton 1o Jaim
Park 1 Batl at the time of this stody, in Aond 2018 The sample sire used was 100 respordents with ha
Criberia ik khey Fisd wsded stim Pare 1 and were 20 years old.or mors, The data were obtangd hrough
QLESHONNEMES, whers fursl sccesen wa e Googe fme aopleshon Dats aneyss el wis 4
desciptres appmach and mulbple rear regression stabistics. The nesulbs show that tourist satistacton was
significanty mfluenced by prices vanable, whiks the dastnstian image and amenity did not show inflesnce.
Thim, Jabm Fark 1 manager nesds o improve promettion, podect develapment, and qualty seroces o
prowada a destirabon imaga and comfort far toursts,

Kepwirds, JesiialioT imaps Sain, St Pk, Saust saltsacieT

JEL Clasmfication: D22, M3, 230

INTRODUCTION
Batu Oty has adequate faciibss o enoourage
bwrEm  atbviies, sSupeorBng serdces and

acoessibility to vanous toustsl atfracticns {BPS Kota
Bat, 2017). Batu hes & varesty af bounsm obiects,
suth & naluml towism, culiur touesm and
crégfee  bounsw,  reaching acound 25 bounst
deshnahons, Road infrastructure 0 good conditian
reaches A%, supporied by sdeguete  public
transportation modes

Batu Local Goverramsenl Oomtivesss o deyviiop
vanous faolibes o omproedng amenities - that are
able o prowide an increase of Cty budoet The
performiance of thie tourisne sechor based on data of
the Baty Tourism &nd Culture OfMce (Disparbud)
ExPERENCRD & Inoneass of 267 thowsard ounsts in
2016 with tha total 2551 Hhousand toursts wist
Tres figure incressed sround 14, 36% compared ko
1015 (BP5 Kokn Sats, F017). Dunng holiday, Tor
example at the end of She yeaxr, & becomes a

: B thor emel: denstwrebirandedgmad.con,
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specil attracton for inurisis (o st Batd, Babu CRy
beoame crowmdad and jemmed by e s of
tourists from wanious regions. They ergoy the end
af the year by bovelsyd 0 waious ot
cdackinations i tha by of Eabu,

Tourtsm desacmEment adsanceEmen; can Asg
orease  ncome,  amploymant | and Porsign
exinange in me fegion. The way b0 atbact bounsts
1o revist erd o recommend 8 destinetion to others
s very complicated mechansm fer the progress of
develping & destrston, The mmage aof A
destination influences the dasing of iourkls o wisk.
Chen & T [2007) Sugoest thet & destinabion
imagr pays e imporient roles in behavors (i)
o influence Hhe dastinabon choioe in desgian-
making pmocess and (£} 0 prepare the affer
{an-site axpenanca), ewaluadon (sabsfaction) and
future DeEhadoral noentons (iniEnbon o redsr and
wilingness to recommend),

The desinalaon sma3gdes maks o esae W
tourists 5o mske decisions about thelr jourmey and
datesmine whather thesr bravel expedienda will be
vETY satafying (Qu Kim, & [m, 2001), Prom e
paspective of ha e concumplion pigoess,
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tourist befunanr can be diidsd nbd three stages:
before e Sk, durng e sk and after e v,
bone specifically, bourisl Dehévior is & Complets
term thal inchadies  Eaidng  pre-wsit dension
behavis, evalualing  esperience i Courist
attractions and post-wisik bebesdor (Chen & Tes
2HI7).

Tabha L., Tha Nemiar of Wesaior per Month in Balu Oy

From sewsral bunst stirachors i Kol Oetu,
Kusuma Agra and Seecta 0 2006 sgridcanty
ined &N increase in e romber of visitors
campared years before. On the other side, Cangar,
Jatimn Parc 1 and BNS degreasad o the numbsr of
wisitors in thos= pemode 85 sn agricultural-based
holnist altractson, Kusuma Agro still hes & spedia
abtracton for boursts wisibng Babu, The mcrease in
tha numisas of Wsibors in Salects and Kusima Agro

Morih L] i AE waE & 12.0% aed T2.7% compered aie

pr— "“;.55”_1"""" yiar before (BFS Kota Batu, 2017),

m'*""'"" ’]ﬁ'? Tabie 2 Tre pumber of Wshors i Sefected Tounsm Ste
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Besde the destnation mege, fadlities also
affect tourists o come 1o & o attraction.
Aocording 1o Spilane  (1904),  facdies . ame
irfrastnacthure that support the operation of toursm
abeds o aoammodste gl he boursls readd, 8
net direckly encourage growth but cevelop ot ihe
aame time or ofber dessioping atractionsd.

One of the tounst destindtions m: Bt 15 Jatim
Pask 1. Jalem Park 1 pronddes e anborbarement
wirnies with the theme of enbetanment and
aducation. Jatim Park 1 which was established on
March 2, 2002 has grown to more than 50 nides,
Jatim Fark 1 is one of the miost desslopng foursm
place in Batu. Too expend it, the owrer develops
Jatim Park 2 ard Ja®m Park 3 in other areas 0
Bani City. The target af the desslopment is to add
3 rides gy woar, This devslopment of Jstim Fank
Muridm rided i@ spected o ponbiros 5 atkract
IGLISES o visit Ea,

Firwadaye 1sten Park 1, e bouas pack Res s
total of B0 rides, curbound, parks, and eccabnona
apobs, Tourishs are consicered important by Besess
a destinaton becass fourists ars Dupes o
CommiEssewrs OF services offered by Roursm
deshrstions.  Towrists  evaluste a8 toursm
destiation theough (s Delafs and percephions,
which can then be refered o as the dessnabion
imaga,

Source: |EFS Kofta Bay, J07)

Tabie 2 shows that the vEstors numoer of Jasm
Park 1 naee daoressad Juring 2013-2016 pesiods.
The vsior number decr=sme from 345, 6 thoussnd
bcame 1596 thousand boongts Thie ¢ 390
sapenerced by Cangar and BNS with the number
of degregse of 1 and 18 parcent, resgedinedy, The
develapment of new ounst attractons couse & lot
of altemalivgs for OUiss in visting B2tu, 50 there
r= mamy tourisk atbrachons that show a significant
pecrasa i the rumber of yisfinrs

Besade she image of deshredans end ameribes,
a Tourich attraction ks afsa influenced by praoes. [n
MErkeling acliwies Tere ae fowr aemenis hal
must be done By cach business entity, indlding
product,  price, plece, and promobon. The
reseancher will only discuss pricss ard promotions.
Tt i epeched t0 ko Fow the infuence of okh
preces arel promobions on Sourst  sabstacton,

Arconding bo Koller [2008), price is e sum of al
the uslies gieen by & customer ba the beredit with

Crming OF Using & product o Sersoe,

This sturdy = to explone bburste’ opinions who
went to Jaim Pak L in temns of the destinatons
image, amenity, and ‘proes reganding to bounst
sabisfaction This Is expected that tounsm
OevElopment N Jakm Park L Gan manage in
harmony 25 tourists’ need, co, the tourics can
obtmin satsfacuon and create & possibibly foe
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boursl bo reist do et Pardk 1 82 oo of e
toursm ceshinatons that deseree to be weteel In
poition, this study is expacked b krow wied
factors need to be mrkaned and improved fom
toursm fagdlities i Jatim Park 1 00 Suppoet the
bestter qusliby of tounsm deshnabons.

In shorly, his reseFcn ams % aralyze the
influence of destnation images, amenky, and
prices on founst sabsfacton in Jatim Par 1, Bahy

RESEARCH METHOD

The resédnch anproach used was a quantiakive
apgroach, Queantitatihve mesearch = 8 ressach
method Dased on e phicsophy of posibivsm,
ided 0 Examing certEn popuistong or samgles,
ard fulfill sdentfc principles, conorete o empiical,
oliechive, messurabie. rabions, Sl Systealic.
This methd is atsg chled the dscovery mathad
becsuse 0t ca fod and develop & rew
phenomanon, stienca and tachnoiagy. This mathnd
USES PUMEniCa a8 anayied using  SIELSLCS
(Sugiyong, J015),

Tha popUiatan in s Shudy Wens wSiliis 1o e
Jaféim Fork §, Botu  The shudy wos conducted on
April 2008, The popadabon site @n this study was
vary lage ard could not be surety known,  They
wena peopl 'who had visited to Jatim Park, Tha
sample ape 5 caloulated By the flowng formols
(vedwanto, 2008):

E'J

B N MaLy
_ fLesp

TN

now G604 = 87

From the caloulation of tha formul above, &
can be ofEined hat the sample siee stadsed is 57,
or mounded fo 100 respondsnts, The samplng
method ufes puFposh® samplEng, Bowhich the
Lamipks A EETngue af Selsnmining the sample |
with tertain consideratiors o driberia (Sughnono,
10uGy. The oiteria &re respordents who hawe
visited Jatrm Park 1 and Dhose are in the age of =
20 years.

The staps fakan in the sampling rechnique are
orline gueshornaires crested throogh e google
fomms appication.  The fomm was sent to people on

te chat bre and was pot as mamy as 100
parkipants [resooncerms] in MERRINEG
rE ety Arpveirs  about  The ilw ol
destnstions, tounst faclibes, pnces and Eourst
S3STA00oN, & Bkert sCae Wwas usad

In this shacky, the wanables anakoed ame as
Tollows;

a. [ndepEndent Vartables Amording o (Sugivors,
20i6), Inoependent variables are thosa mat
wfluence or ceme changes o the emergerce of
the dependent vanable (bound. The indepsandant
warlaliz=s | s shudy ara:

1) Destination Imaga (¥1), Acoorosng fo Engel,
Blackved, & Koilat (197H), an iMage & the way in
which & peoduct of Drand & dafined in the
ahepper’'s mind, in part By il furchionsl queity and
paily Dy ks pechologicsl atiribubes. In this Case,
e desbirabon image ia te ovenall svaluation oar
percepton of the toung towands the  tounst
strachon of Jadm Park 1 Babu, The ndicabor of
destnation mage weed in B shady refers o the
animian of Gu et al. (2011, they am: a) Cognise
mage (X1 1), b) Unigue image (X123} c] affective
maga (x.1.3)

2y Amemty A2y Ameniby are  supporting
fadlities that can craate a sense of fun followad By
e esge and filiment of e ounsts nesds n
anjoying thit tounst products offered, In ths cass,
e boemse Faciity (Bmesiby] & very neessary ag
fong as wEstors om In Jatim Park L Bahu, The
amenities indscators wied in this Study wene based
an  Peler Mason theory  (Poersanba, J004) thak
Urisrn producl Oomponents inclode Hees man
mchcabors: &) accommodaton (22,15, b) restaurant
(X1.2), and ) basec (X2 3).

) Price (C3).  Acrording o Koser {3008) the
price & [HEsum of all values exchanged by
corsumers for e benefils of owng or weng the
produd oF sandiog, The price indcalor used in this
by nefers b e opinon of (Stenton, B, &
Walkei, 1991) @) afordabiity (x3.1), B) the
compatibibty  with  product gquality (X33, c)
competiiveness (3,30, o) sultability with Denefits
3.4,

0, Depencent Varables,  Dependent varables ane
Hude that sre Fiffuenced or wivch ane dos fo e
emstence of Ddependent wanabies  (Sugwono,
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2016, The dependent variable i e study =
fourise satisfaction (vl that s a feding of
disapeeintment o pléasure Fell by sormeane, which
arises due o companing percersed performarce of
the produdt (o oioome) o the espectations of
burpers (Kotler & Kellar, G52 In this case, the
satsfaction of tourists |5 the treatment and semvice
pecervsd by towrisls owards the Jabm Pk |
Bahua, The tourieh satiefachion indicabors usad in thic
ghudy was Ehe fervce Juekty theory of Zeihami-
Pasesaraman-Berry: @) physeal Tadlities {Bngibhes)
- {¥1.1}, b) refabibby - [Y1.2), €} responsivess -
§Y L3R, ) assurance - [Y1.4), &) emphaty - {Y1.5%

The date analyes bechrigue used & regression
el with the formuia

Yo o+ BN+ BN+ A +e

In which ¥ 1 toureh sabsfachon vanables, X1 =
clesbranian imace varables, 2 amenty vanabis,
HE price vaniable, @& congants, & - & mgresson
eoffciant, & arar

RESULT AND DISCUSSION
Characteristic of Respondent

The charactenstics of the research respondant
ae presenbed in Table 3 The respondent’s
charaGensics can explan e portralt of the
régponida o the wikir Aahafachon obbained with
tourish deshinations.  Based on the gandar, maie
PESOONDENES (5 BE peopie (86%) and INe remaining
women |5 14 paople {14%), Sased on tha age, B85
percent respandents of 1a6m Pamd 1 15 betwesn 20
avd 29 years, 3 percent & in the age of 30 to 35,
and 11 pencend is in tha age.of 40 1o 43 years old

The =ducebon charachsmbcs of respondents
corsit  of 37 percent  graduated  from
ungengradugbe {31], 37 percent graduated from
Cipioma (D3), 57 pefoent grackated from sanie
high achosl and 2 peroeat praduated from jumer
high schoct

Bagad on e astors of the wsk, 10 percers of
MESKIGETRS shaked hat i was the Arst e b wist
to Jatim Park 1. The rest, that 5 50 pencent of
respondenss went to the skR many bimes bacauss
sy SCoceisdany frienos, Famiy O Gler inderesrs,

Baged On the companian wisit, 36 percant of
rmﬁﬂﬁmtmmmmmmﬁnw.ﬂﬁ

pErtant weked with frercls, ard & perosnt vweant by
themsaives. Bearwhile, thare was no msponoert
Fisind wraing B Sgency's bl serwies,

Tabl 3, The CharacEnsios of Resoondent

B aEwPe ﬁg

g
k

Comnparion of sk
- Famiy

» Frend

= Travel pensns

i
ol BE enfal

n'l.T'l Mk of rl:lp:lrl:lluﬂll-l::lilpl‘lap.u

aopording e Chang, Backman, & Husng
(30, the tendency of revisit o fourst sites &
determnined by oroducts and buriam sanddoes besad
on the oreative Indusrees induding  unigus and
Buthenbe fradbons culbuns and arl  Busirese
mEAHTS Or cperahors need o eplore HE
expenerces of iowriss, and denslop services bo
meek the needs and desires of tounsts Thay nead
10 pay more attenhon to whal Tavelers’ expensnce
witien: they visit creative tounst sbiractions.

Tourist Satisfacton

Thee mecults of the ragression aralysic on the
wisior satsfaction are presentad in Table 4. In
gereral, the statistkal snabyws show an esbmste
warables et dondicantly  influence  wisRors
satisracon The resuls of mubipe e
regIesnon onalyiis |5 expresiod trough eoustion
a5 frolloys:

Yo 1070 + 0090K1 + 01555 + 0TS 5 2

Tebie 4 chiows stafhche T of OSSOnElon smage
variable |5 not sionficent, with pvalue 0,674, This
mearE hak ha destination image has na significant
et on bourns: sabsfachon,
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Table 4. The Esimate Varisble of Tourst Satisfacion

Ireperident Varatin i t vk
Conssant LOM 3512 L
Desbination Image 01,040 432 DAM
Aty 0,188 1530 (£ e
Price 0317 57 OO

Tha result of this ressarch is not in line with
previous shudias cuch 25 (Kristank B Faricde 101&),
(Ceranjaye, Kenoana, & Sukarss, 2047, (HManif,
Kusumawati, B Mhoid Masark, 3HE),  and
(Afeani, A015L  They siabed that destnation
image Pas & sgEificant  effect on Tourist
Satecfaction.

These resulls indcate that destination image of
Jawmn Fark 1 has edpersnoed & change o decine.
This |5 @ resut of the gavaloprment of Siher tounsm
chpects in Batu., Currently, other bounsm objects
have bean developed mich as= BNS (Bahu Might
Spectacular), BOr Green Park, MuSeum Angkut,
Museum Tubuh, Predator Fune Park and . others.
Prewoisly, Jatim Fai% 1. which beame the main
tourst ioon in Bat, gradusly decresss 0 mage
becausse bourisks sea other attractions besdes Jakim
Fark 1 in Baku,

Given descripties  slatistics, the destination
image of latm Park 1 show score range 0 the
inberval 4.21-500 with the aerage soore ot Hhe
pairt of 4,26 This number fals nbo wery fegh
onoEria.  This means that respongdents strongly
agres that Jetrmm Park 1 show the Desbrstion
Image wik its baswdiful emdronment. The name of
Jafrn Park 1 = 23y o rememiar. The Jalm 2ok
I has aiso many rides as cesrod by the wisitoes,
Jatrn Peek 1 05 & famous and fevorite bouist
atiracieon in Bast Java,

Meanwhile, Bmerity variabie have ro significent
affect an tounis; satsechon, This vanabie shows §
cabishe of 1.530 ard p value of 01X, This
resudts Am onod noasorance Wik the predios
stuckes (Krabanei B Fanda, 20060, (A & Khuzaini,
2087y, ard [Sudhara, 2004).

Amenity melaied o the fEdlities prosided at
baursm sbe Faciibes that ane inadecpaste in tlerms
of quality or muanthy eake disoomiort for tourist.
The condttion of ourst fscibibes i Jebn Park 1
wmipposedly did not suppat  bourEm  amensy
Tounsts Nave preferenoss and Compare faclies &

atfer tounsk destinatiors.. Touwrsls pessibly find
zahstaction with faolities at other ensm =9,

Tha deccriphve analyss of amanity wariabs
shoras e soome range N the inkenval of 3.41- 4,30
andl e mverage poind of 388, Ths numier 15 al
the high oriteria. This mears that respondents
agres fret e fadiioes at Jaom Fask 1 are
affordsbie oyl satisfying. In genersl, serioes and
facliies in and acund Jafim Fark 1 o be
alrssger] sasdy, Lodgng s avellalie o mery
cholces, not far away;, at affodable  prcss.
Aesbiuranss ar JEelE S Sedlabe i vansss kindd
al faod and beverage menus  with  reasonatee
prcad,  Ofer fBdltes are avadabia in adeguaba
corditions, incuding parking ansas, Prayer nooms,
Soareenin SOES oF oikets around the Jabim Park L
res

Table 4 shaws statistic | of price varable is
sgnificart, with & coeffeient 0317 and p ualue
0674, Ths means that e price has sonincant
offect on tourist sstsfachion. The resulls of the
shudy are in accordance with the previols shades
(hvulandan & Waust, 2017, where they state
that pice has @ sgrificant effect on tourist
salislachan.

The destriptive analyis of prica varabie chows
the seore range in the inkerval af 3.41- 4.20 and
the average point of 3,81, This number i at high
criberia. This MMHMWEM
thet the ertrance bicket o Tie Jatim Fark 1 is
affordabie. The tickel price is in accondence will
the product oifered, cheaper, snd satisfied with the
faclities provided,

In gensral, the resuks of the sbudy have the
Tollawire implcabons:

1. The management of lxtim Park 1 cortinues b
deweiop  promotions, dompele  wEn ofher
desbrstions bo stirect tounsts. The mage will
dsn b bt Mnough omobions by wsng
VENGUS ramobona meds, & adusbng the
tedsisks” wants and neads

2. The sanegemert of latim Park 1 cortinues o
devescp faciities, accommodabions and sevices
that are desred ol afordeble by lourss.
Tauriem products and seraces ane deuwlaped oy
fruling wiigueress {Qu &t A, 2011)  with
aducation that inetas tourisks b e meaked in
learming af edlucation. Good and friendy serios
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is givan o meet the needs ard satisfaction of
foureks (Wulandan B Wakyuat, 2017}

3. The management of Jaten Park 1 continuously
devslops a compettnee price syshem fallowed by
service quality ard boudst involvement in oo
comfortable atmosphane

CONCLUSION AND SUGGESTION

Tourtst respondents of Jabm Park 1 were
dominated by ag8s of 20 and 19 years, namay B5
pacent. 10 percent of respondents ststed that it
win tha figt wisl 1o Jawa Temur Faid 1, while the
atfer 90 pardenil o5 e Sovird] limes, 35 pereend af
respEEderts waanl acconmpacied [y Bamily, and 58
percent vsted with ther fends.

Thie respilis of the regressicn analyds show at
touritk satisfachon e sigrificandy influenced by
price, with 4 cosfMoen: 0307 and p ovalus 08T,
Fearratibe,  destmabon  image and  emendty
wariabks do not show significant nfuence. Tha
resaz IITIFlE thal e MEnagsmeEnl of Jaum
Park 1 confinues ta develop promobons, Compets
with oiner touresm site o impaove the destinalion
image, The maregement of Jswm Park 1 nesds o
cregte a compabive price oysiem, fdowad by
product devsiopment, servce cualiby ard ot
irrecdvamenl it a coriforiabls stincephee.
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